
 

Dear Church, 

Affordable Outreach would consider it a privilege to make a website for you. The 

only cost to you would be for the domain registration and annual host 

subscription (about $100-$150 per year, and you can pay monthly if necessary).  

The offer includes three pages — a scrolling home page, a contact page, and one 

other. Extra pages are optional and will include a design fee of $50 each.  

You send pictures and write your own copy. Here is a basic checklist of 

information to send, followed by two articles that explain and elaborate on this 

topic of what to include on your website. 

Use the checklist as a springboard for more ideas or more personalized 

information for your church.  

 

THIS DOCUMENT IS FOR YOU TO PRINT AND HAND-WRITE YOUR CONTENT. Send 

to: Heather Strom, 1128 E. 46 Rd.; Cadillac, MI 49601 

 

If you want to submit your information digitally, download the Microsoft 
Word file called “WEBSITE CHECKLIST TO EMAIL”. Thank you. 

  



Basic Info 

• Physical address ______________________________________________________________ 

• Contact info ___________________________________________________________________ 

o Mailing address ________________________________________________________ 

o Email address __________________________________________________________ 

o Phone number _________________________________________________________ 

• Services and times 

o Sunday: ________________________________________________________________ 

o Wednesday? ___________________________________________________________ 

o Other? _________________________________________________________________ 

• Facebook Page URL __________________________________________________________ 

• Current Website URL _________________________________________________________ 

• Domain Name, if you have one _______________________________________________ 

About: Paragraph or list format; use separate sheet of paper or document. 

• Purpose or Goals (what’s important to your church) (optional) 

 

 

 

 

 

 

• Statement of Faith (or doctrine) (not really optional) 

 

 

 



• Vision for your church or community (optional) 

 

 

 

 

 

Staff: One paragraph is enough 

• Pastor’s name, a short bio, and a pic 

 

 

 

 

• Other staff members if possible (opt.) 

 

 

 

 

What to expect: How to dress, music style, etc. 

• Casual ☐ Dressy ☐ 

• Music: 

o Traditional hymns ☐ Contemporary songs ☐ Both ☐ 

o Traditional instruments ☐ Contemporary band ☐ Both ☐ 

• Other  

 



Ministries: Short answers here. Use separate paper for descriptions if needed. 

• Sunday School: Yes ☐ No ☐ Time _________________________________ 

• Nursery: Yes ☐ No ☐ During Church ☐ During SS ☐ 

• Small groups: Yes ☐ No ☐ Time __________________________________ 

• Prayer meeting: Yes ☐ No ☐ Time ________________________________ 

• Youth ministry: Yes ☐ No ☐ When_________________________________ 

o Describe: 

         

• Children's ministry: Yes ☐ No ☐ 

o Describe:         

 

• Community Outreach: (opt.) 

o  

o  

• Worldwide Missions: (opt.) 

o  

o  

• Women’s ministry: Yes ☐ No ☐ 

o Describe (opt.)  

 

• Men’s ministry: Yes ☐ No ☐ 

o Describe  (opt.)  

 



• Senior ministry: Yes ☐ No ☐ 

o Describe (opt.) 

 

• Other   

 

Events – optional for a one-page website 

• Calendar or list of events or bulletin, but only if you can update weekly 

• If not updated weekly, then a list of regular events, which was taken care of 

above in the Basic Info section 

Links to Social Media –  

• Do you have a Facebook page? Yes ☐ Need one ☐ 

• Other: _________________________________________________________________________ 

Include as many high-quality photos as you can:  

• Building or location (inside, outside) 

• People (inform people you’ll be taking pictures or get permission, etc.) 

• Events (morning worship service, Bible classes, VBS, etc.) 

• If it’s not possible to get pics of people and events, we need at least one or 

two photos: 

1. high quality photo of your church as it would look as someone is 

walking up to the front door or driving by on the road.  

2. high quality photo of pastor 

Your Logo: 

• High quality file please. If you don’t have one, we can create something 

simple or use your denomination’s logo  



CONTENT YOUR CHURCH WEBSITE MUST HAVE 
https://churchthemes.com/church-website-content 

Who Visits Your Church Website 

Most who visit your church website can be placed into one of two groups. 

• People who attend your church 

• People who might attend your church 

Your goal should be to provide adequate information to both groups. Failing to do this can mean 

inconvenience for regular attenders and the loss of an unknown number of people who otherwise 

would have made their first visit. 

Essential Church Website Content 

The point of this article is to help you identify what content your church website must have that it 

currently does not. There is plenty more you can include but this content is critical. 

Location 

People usually want to attend a church nearby. Take as many of these measures as necessary to make it 

easy for visitors to find your full address in just a few seconds. 

• Show your address on every page (footer or header) 

• Show your address on your homepage 

• Create a page with your address, directions and map 

• Link to this page from your menu and homepage 

Service Times 

If the visitor can find your church but doesn’t know when you meet, they probably won’t show up. 

Implement enough of these ideas for the visitor to find service times in a matter of seconds. 

• Create a page with service information 

• Link to this page from your menu and homepage 

• Show times directly on your homepage or in your header 

You may want to show your location and service times on the same page. If you use separate pages, link 

to them from each other. 

About Us 

People want to know what your church is about before visiting. Here are some suggestions for an 

introduction. 

• Share basics like where you are (link to a Location page) 

• Tell who your pastor is (link to his bio) 

• Explain your purpose (what’s important to your church) 

• Provide a brief history of your church 

• If you’re part of a denomination, say it 



• Show a photo or two, inside and/or outside 

Also give visitors an idea of what to expect and tell them what you believe. You may want to make 

separate pages for these. Be sure to link to them from your About Us page for easy navigation. 

What to Expect 

A page like this can be very helpful because it is an opportunity to make newcomers comfortable 

enough to make their first visit. 

• What are your services like? 

• How long are they? 

• What is your style of worship? 

• What is typical attire? 

• Is child care available? (don’t overlook the importance of this) 

You may want to produce a short welcome video. Let your pastor say a word and/or give a quick Sunday 

morning tour so people can actually see what they’ll be entering into. 

What We Believe 

Your statement of faith will be important to Christians new to your area. List out your doctrinal beliefs in 

a way that is plainly written. Most people are not theologians and they shouldn’t have to be to learn 

what you believe. 

Leader Profiles 

So far most of the content being urged is for people who might attend your church. Staff profiles are for 

both newcomers and regular attenders. They give newcomers a feel for who’s there. For regular 

attenders, it’s a handy source for individual contact information. 

• List ministerial staff at the very least 

• Provide a short biography with photo 

• Don’t forget to state the person’s position 

• Publish contact information (phone, email, social media) 

Ministries 

I ran across an article that cited research finding one of the three most visited parts of a church website 

to be Ministries. Be sure to provide enough information about each of your ministries and make the 

content easy to find. A dropdown menu can be handy for organizing links to ministry pages. 

Events 

Bulletins are not as useful as they once were. A good percentage are not taken home or looked at. 

We’re becoming more and more digital with the passing of each year. The go-to source for information 

these days is the Internet, so publish your events on your website. Be sure to include location and times. 

 

 



Sermons 

Put your sermons online. This may mean text (as a full transcript or condensed version), audio or video 

— or all three. There are several reasons I consider this essential. 

• Potential visitors can listen in before they decide to attend 

• Regular attenders can listen to sermons from services they missed 

• Your church can reach people anywhere in the world 

Contact Information 

Make sure it’s easy for your church website visitors to contact you. All of this information should be 

readily available on your website on one or more pages and possibly in your header or footer. 

• Full address 

• Phone number 

• Email address or contact form 

• Individual staff contacts 

• Social media links 

• Practical Content Tips 

Remember… 

Be brief. People don’t read websites like books. Provide essential content but don’t overwhelm. 

Keep content current. Outdated information is misleading at worst and gives a bad impression at best. 

Make finding things easy. Link every bit of content listed above from your main menu and… 

Cross-link related pages for easy navigation (e.g. link to What to Expect from About Us) 

 

EIGHT THINGS YOUR CHURCH WEBSITE MUST HAVE 
http://thomrainer.com/2016/01/eight-things-your-church-website-must-have/ 

By Jonathan Howe 

“Must” is a strong word, and I realize that. But hear me out. 

Over the past few years, when we’ve written or discussed church websites, Dr. Rainer and I have 

continually stated “the two most important elements you need to have on the front page are the church 

address and service times.” 

Many of you have agreed and even complied when your church’s site was lacking one or both. Others 

have asked “what next?” So here are the next eight things to include on your church’s website: 

Staff Names and Titles — Most of the viewers on your church website will be visitors to your church, 

not members. In fact, a church’s website should be more geared to visitors than to the members. Post 

names and titles of your staff so when a visitor arrives, they at least have a frame of reference for whom 

they will be meeting. I would also strongly encourage you to list contact info, and include a picture of 



your staff members if at all possible. Putting a name with a face always helps, and being able to contact 

a staff member directly lowers barriers with guests who may have specific questions. 

Information about Your Children’s Ministry and Youth Ministry — Since the front door of the church is 

now the website, make sure parents will know what to expect when they arrive with kids or youth. 

Millennials are highly interested in knowing their kids will be safe and cared for well at church. They also 

want to know they will be receiving sound instruction while at your church. Let them know what their 

kids will experience before they show up on Sunday morning. 

Sermon Archives — While video is best, audio is acceptable as well. Theologically astute guests will do a 

greater amount of research on a church before visiting. What is being preached from the pulpit on a 

Sunday is of utmost importance. There should be no hesitation in posting sermons online, not only to 

inform potential visitors, but also to benefit those who might not be able to make it to the service each 

week. 

Church Calendar — You can only mention so much in your announcements, and only so many things can 

fit in a bulletin each week. But with an online calendar, you can list as much as you’d like. The key is 

keeping the calendar up-to-date. Weekly calendaring meetings might be necessary at first, but once a 

routine is established, your church members and guests will always have the most up-to-date 

information at their fingertips. 

Contact Info — This may seem like an obvious inclusion. But if it were obvious, I wouldn’t visit so many 

church websites that lacked a contact page or contact information. An important follow-up to this item 

is having someone responsible for responding to inquiries. Every contact to a church should receive a 

response within 24 hours, if not sooner. We live in a connected society, and there is no reason why a 

church can’t respond to inquiries in a timely fashion. 

Statement of Beliefs — This is not only for the theologically minded, but also for those who move from 

another church or town. A Methodist church in Iowa might not have the same beliefs as one in South 

Carolina—just as a Baptist church in Texas might not have the same beliefs as one in New Hampshire. 

And with the proliferation of non-denominational churches, and those with indiscernible denomination 

affiliation names (e.g. First Community Church), a statement of beliefs helps clarify that for guests. Also, 

if you are affiliated with a denomination, it’s better to list it than to give the appearance you are trying 

to hide it. 

Links to Social Media Profiles — The inclusion of this item would mean that your church would need to 

be active on social media. These links do no good if your social media channels are inactive or defunct. I 

will be writing in the future about social media strategies for churches. But at the very least, a church 

should be present where its people are—and that place is on social media. 

Major Church News Items — Not everyone is present each at church week. So if you roll out a major 

initiative, make a major announcement, or just have news that’s really important, put it on the website 

and make it easy to find. (If you're going to have a calendar or events, it must be updated weekly!!!) 

 




